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Services MAP = ol

Non-incentive Campaign Other Campaign

® Comprehensive Pre-registration menu
® Non-incentive CPI-CPE 77 ETEER)
® Non-incentive CPA *Mainly for web offer B—— o

® TikTok ads *Free video creating
2 LndllEle Influe.ncerl KOL'K(_)C _ ® PPC Ads(SNS Ads, International/Big media,
*Instagram, Twitter,Yutuber, Tiktok,17Live etc.

e Influencer/ KOL *YouTube etc. domestic big media) *Social Media, Google,

Facebook, Yahoo!,SmartNews, Gunosy, LINE, etc.

In-house Media

Incentive Campaign

® Pre-registration ® Non-incentive CPI

® Incentive CPl *Include Boost Campaign *Our in-house article (review) media

® Incentive CPE & Incentive Long CPE APPQUGQMQ
*Especially for game app

® Multi-stage CPE *Especially for game app e WEBCM

® Playable CR

I.Normal Multi-stage Il.%2step Multi-stage
® etc.






A= OFA| Y (affiliate marketing)
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MM QI low-risk, high-re turn°| 1 HERZ,
offel 7| go| oo Y& Al 7&%% K| &grL|
Advertiser SmaAD Media User
ﬁ order order I Post ads
il I GMO SmaAD I L \ I . .
PN — A v
Offerwall/
Send a Complete Reward Program Site Viewing Ad

| postback CcVv I
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2| & ECPE

Incentive CPE
Cost Per Engagement
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2| & ECPE

2 0N X S2 £ Hlu

2= ojC|of C|X|S 281X OjC|of
Offer wall/ Banner Offer wall
® Point Site ® Comic app
® Point Media ® Game app
Increase the Volume: Increase the Volume:
A very big volume of the installation Relatively big install volume

User Activities: High Matching Users:
Get more and more users to know and play the game; Users from comic and game media are very matching, so
raise awareness. they tends to be with high quality.

Grow Potential Users:
Grow normal users to Core/Royal users to get high
ROAS/ ROLl.

Getting Potential Users:
Gather potential user and promote to purchase

21
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SmaAD 2|% ECPE

2|2 ECPE A A 0| Al

IR ES

O

Watch 50 Sign Up 30~60%+,
2 ~ ~
SNS S hours $5 20,000~30,000+ 12,000~25,000+ DIRR 35 ~55%+. DIRR 20~30%s
¥ 600 12 days $20 13,000~22,000+ 3,900~6,600+ D1RR 59%, D7RR 36%, D3ROI 3-5%+
Ck M
Puzzle Game = e
22 1000 . . .
= 25 days $35 15,000~29,000+ 3,000~5,800+ D1RR 67%, D7RR 43%, D3ROI 5-7%+
= O
Reach D1RR 40~70%+, D7RR 15~35%+
1-2 2- ~ ~ ’
Y Score 1,000 day $2-$4 14,000~30,000+ 10,000~25,000+ LTV §7~ $104
M=y
sto| o7 = A
Reach D1RR 35~60%+, D7RR 15~30%+
Score 9,000 5-7 days $7-510 12,500~ 28,000+ 8,500~20,000+ LTV $18~ 254
Reach Level 2 weeks $25-$30 15,000~25,000+ 8,000~ 15,000+ ROAS 60~120%+ , D1RR 40~ 70%+
SLG, RPG, O/
MMO Collect O
etc. 4 weeks $45-$55 10,000~ 18,000+ 4,500~8,000+ ROAS 70~150%+ , Tutorial 50~80%+
Reach Level
eaco eve 3 days $5 16,000~24,000+ 10,000~18,000+ D1 RR 40%+ , 7D ROAS 30~50%+
ZHR = A
L
Reach Level 1 week $7-$10 13,000~25,000+ 7,000~ 14,000+ D1 RR 45%+, 14D ROAS 40~ 60%+
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Multi-stage CPE (CtTHA CPE)

Multi-stage Incentive CPE

What is Multi-stage CPE?

UE|AYO|R? B40| HMXYS HHH0 2IYE FDE U=

Example of multi-stage CPE Campaign

Download Lv.10 Lv.20 Lv.30 Lv.40 Lv.50

| 1 1 1 ' 1

I | | 1 | |
CPE | . | : | : | - | - 830 | Total: $30

Muti-stagel ~ $05 | $15 3 %5 87 s10 | Total : $27
Advantages
1. g5 e M EH2 g8 A8R ==
TRA BN U BT AFSRE BTt HO| ARG R & 57

o

RR Install CVR ROAS
1.5 times) 5 timest 2.5times/ 119%+7

2 S S
3. H& EZ : moral Long CPER} H|3}0] %|F CPE 7tAS W& 4= USLICH
4




GMO SmaAD Menu
Multi-step CPE

I CIEHAl CPE merge mansion

CV point I Z30] A|Z} | CPE Ct7}
FT=] ol 5 2 1 $2
M Mlet 2| & 10 S 8-10 $8 D7 ROAS
‘g tx| 60%
$47H & O EN 55 :
Ofo| & T & -
2| MZHx| O] D30
== BN 8-10¢ $5 RO
=E Y, o0H
A $20 12000 +

App type: casual

Soft KPI:
- D7 ROAS 13%

GMOTECH 18 SmaAD Non-incentive CPI



GMO SMmaAD
Multi-step CPE (New Function)

Details

*Exclusive in Japan

GMO SmMaAD
Reward

B2 [y ay])
T #HThee(l)

=3

FPIIZBATEZIYSIVEIIT IR LICRHANGSAZIOTEUMRRLTHELS

(1) When independent event completed,

pay to media (user)

(2) User must complete two or more

events at the same time

X events could be combined freely

[BONUS1])
S8 T #FHIHEER)

BONUS1

(3)
When the user completes all events,

can get additional bonus rewards

GMOTECH

- RS : L~UL10EE

- JUPER: 309EE

- JUFPEM : Amazon¥J 31— F100A4%
- ERERR : = v s L ENNS3BLIA

- BREHFD ¢ LoUL20EEE

RS2 FILEEM

- EREHNS Y UTIVATUT

- JUPEHR : 30BEE

- JUFPEM : Amazon¥ 2 11— K500 53
- ERRIR - S v s L3N 5458L8A

- MRS - L-UL30EE
- JUFPER: 30818

- JUPHEM : Amazon+J ~I— K1,500/8%
- BRI : =33 BN 54580A

R : VT3 BOUF

- OUFPHR : 308EE

- JUPHHA : Amazon+J 31— F1,5008%
- ERER : =vs-3 2545808

CERES SvS3 1, SwSa2. TYS3T3ER
- QUPHM : Amazon+ 2 k11— F1,5008%
- BERER : = v 3 2545808

SHVSDHEMR : v 3y (CENEhTHS5608LA

27



BOOSTING

2| ECPI

Copyright ©GMO TECH All Rights reserved.



Boosting | 2|4 E=CPI

Confidential
UY HAE DREIE 220, = .,
= _— IRy P4 24
Cho1Ztel Ahelez ¥ AR W WHE S eds AZle oY 2224 T
% 1 BTSlsland:A >4y s AT ;\é”& 1 Z?_ff/\/’77‘l\/$ ) W
-6-+D1 Elﬁ%% -IQI-E-é-FOEA1 az %E/I:}jﬁ o 27D/ 7%1377'(77 A
42 Yok Bl 271s ar0l 2K 7ty - e
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a b5 k“mé-SL
é 0
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L) : @ g
5 e PRDE 5 ONEpIECE 15>
m A% % A%
)

6 [FKoRyysY
| BAR3-tHLHE- A% N 66 Cref Pafir 8D

Blocky R: AT

Final Valkyrie — by GameCC =
2022.07.01-2022.07.03 e

@ € & <& Q ‘

755!&17 L Grand

AF

'\a%m s 7“‘“’

G
o5

Ad period

. Unit price Amount of organic users
Raking result - .

Converted to organic users gained through campaign

05 Day1l : 2005
oS Day2 : 4046

For 3 days 50.8 ;;ﬁzirgmar;?s Free game Ranking 2-3 About 52 Day3 : 3040
g Total : 9091

) 2AG 0I7I0| JHY 2 YL, YAEO| WY AR ClE0| H2 ThE g74o) o $S0| Jh53 HYLICH

o B | - Od

* Please note the above is examples of launched campaigns not guaranteed numbers.
GMOTECH ! P campalgns not g
Please contact us if you want to know case studies on other genres.



Boosting | 2| ECPI

Confidential

Dragon Village Colletion (2X|& RPG)
Title: Dragon Village Collection

Client: Highbrow
| tem . Dewis |

ERPNES CH2EE 7 X7| 7|&
$0.8
o el 71zt 1 week

Boost Installs 150,000 installs

Free Game Top 3

15t day : around 5100 installs
2nd day : around 9700 installs
3rd day : around 14000 installs
S Ve e 4th day : around 9000 installs
5t day : around 8400 installs
6t day : around 6900 installs
7th day : around 4200 installs
Total : around 57,300 installs

: _ ain <A
- al
aes | RS -

Organic R e SIS0l 0IAAIFSANTIAL

User acquisition Cost roun ’ - | ca Eg %"?__'5’%’-!
* Please note the above is examples of launched campaigns not guaranteed numbers. |5'<|'% E|_|'7 |'E 3"'118 ‘__Fj'EJ El El 2| %7|‘ ':I 'IC')I'X-I % 2! %
GMOTECH . .
Please contact us if you want to know case studies on other genres.
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=0l ME|H CPI

Non-incentive CPI

Cost Per Install
Increasing Users mainly on Article Reviewed Media

Media Type

® Mobile web
« 7| AL O] | Of
- 2 0|Clo

. a2y

. vol2s R¥e Jpol T B KA

n-app
. sgaE
_1
a

o
[s)
o

=

O

® Affiliate Influencer/ KOL

* Instagram Story @ X ° .%.
« Twitter . LA

Article (Review, Ranking)

*Main way to advertise in JP

Banner

Interstitial

Native

Video

etc.

32



Article/ Review Media & Affiliate Influencers

Article/ Review Media

:g)%tpqss <4 Appstar ///j

ey PIY Sk (V-]

v

E7 T

WA LookAoo

Made by
GMO

AppQueen AppKing

y GMO

etc.
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ME|E CPl ™ oAl (In-app Media7IZ)

; "J' AN
Case Study of CPI Campaign ﬁ = )
= 4 -3 ol
* We have plenty of experience in launching all kinds of apps in Japan
* More than 80% of the campaigns are long-term launching campaigns
App Genre Unit Price CVs/ 1st month Pe:m;ctn;nnli?hcel
. ano ro
Live, SNS $6+ 8.500-15,000+ Sign up 30-60%+, D1RR 35-55%+,
D7RR 20-30%+
Matching $7+ 7,000-13,000+ Member registration 30-60%+
. D1RR 35-65%+, D7RR 18-35%+,
Shopping $5+ 9,500-17,000+ ROAS 80-200%
Casual Game $3-5+ 10,000-25,000+ D1RR 40-70%+, D7RR 15-35%+
Casino Game $10+ 8,000-15,000+ D1RR 35-60%+, D7RR 15-30%+
Simulation Game $15+ 7,500-12,000+ ROAS 60-120%+, D1RR 30-60%+
MMO RPG $15+ 6,500-10,500+ ROAS 50-110%+, Tutorial 40-70%+

*Note: Comparing to other GEO, we usual almost only use local media and publishers which are tend to have high quality.
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Non-incentive CPIl in-house Media
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7| Atojclof AppQ

Ad Operation
CPC & CPM

Google == smartNews
YAHOQ! Gunosy £ oc

Keywords

* RPG App * Game App
+ Utility App * Video App etc.

Game Media
Placements
- Game8
- Altema
- Appget etc.

WIS cpl RHE W T2 MO ESE
o]\ O| O|C|0oj= U=l SEM EE= AFR |9
A7 20 ECt 2o 2 AX|E |

ueen

' GMO

M hoy—>F 3R

AppQueen
(Ranking LP image)

O & appoueennetay + @ i

b=V TFZ R

~ fiz e
Y .. GooglePlay
( | re e

COP7UOITICEE !

[TV SV I VHIC | RIEEESE
BIRSREGx X7 ER>Fr—

BOSLORNBIEM | & <o LBRBD
ICHBRBMAX ST BRYF o —

Fho—>T3X b1 3%y TTSENTOKEEF

H—hD. W<
%
[

TREN
ThA RETAFLDRELTSECERTIE

AppQueen
(Details Page)

» &9
P

App Store
*Apply for both OS

Install &
Open App

]

_U
o)
<
3
)
=~

|
il

)
&

DN 8115 S AFEXOA ¥E 27 LT,

36



Inhouse Media AppQueen

by GMO

XI|AbE 100% F 22 &g gL
XA/B testingk 7t&gL Ct

AppQueen Z|AtS| &hM| Of Al

> @ appqueennet/ay + : (> @ appqueennet/ay 4 Y @ appqueennet/ay + Appealed
Points

Video
k=TS B

Creatives

RZ) F7UDETTHRA >

. CocelePa Core/Conspicuous
Points

5ot LEBORLABHYYY
ET | BFBEFLRDRADBNS
WO THTURICENS !

7 Z N7 TAFT

DTN — L BB
DI Y IDF—LNS VRO
5LW!

COF7FUDITIER!

KOIVEBY I VLD ! RIRR&EHEE

F—LEBACHEDS [T—24—
DAZNBONZIILT BRYF v —

FATLl BIc{EABEXB !

Positive
1—H—LPa— Comments

BORLOFENZHEE ! T< o L#ERBZD
ICTERBMAXB NIV T RRYF v —

Banner
Creatives

Fbw =TSR 1%y T$ 371517 TOK Detalled
BEBAS IOy SR BTRRGEY « X5 )
e N T rame®  Introduction
SHEEIRER/NIILT BRYF v —,

KFETY

BiP ST L EFBHANT U T TE RS

eOTIH, SEIFRL—XICIIVTTE
BDV. LRIDEDNBEHLCBBZER
WEIH BHVTY, CLEENHEDR
WOTRL—=RICTS—LTEEFIAY

TF=LDI—ILFTLEET2OUE BOED
tﬂ@?‘ﬂ/?%’ﬂ/7L,T}ﬁL,’CL\=¥§Z7_- 4
ICRESNIV VTR EERD SNIcZ—VBAIC
ERINEZT— /7‘) EWSHD,
—EBOTOVIFREHTHETL TTH1IL1
TRLL BETATLNRELTS £EATIE

< O O

Google Play 2 k7 TAF T3
d O O




Inhouse Media AppQ

A/B Testing “|s

ERY PN
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Affiliate Influencer
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Non-incentive CPI

- Affiliate Influencer

Influencer Marketing
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olzig BELS Mool matet HUY BIHE Jrhst ¥ £ YFLICH
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Upload Creatives

Followers

Approach

2 | AXLERERENY 5
R ERALES | AMEX EHE U HOHEE =Y = ASLCE.

29 MoloflM 4 za 7|Ti/HE STt

2X 37 A gdol 37 &9

41



Affiliate Influencers (Cases)

Case @ Click
Case @ Click
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Affiliate social media marketing (case studies)

. Confidential
*CPl based marketin ontidentia
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Affiliate Influencers (Cases) *Youtuber

https://www.youtub
e.com/watch?v=rlA

m4hfvgwA

*CPI cost model
Free CR creating

This is part ver. of the video, please check full ver. on the left side.
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Affiliate Influencers (Cases)
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Our professional
Operation team
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ABEMA TV

Program Match Live Case Study: NetEase Games
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Menu Introduction — TikTok Ads in Japan

TikTok’s Market Scale in Japan

MAU : 17 million ( August 2021 )
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Data from: https://gaiax-socialmedialab.jp/
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Menu Introduction — TikTok Ads in Japan

User Characteristic of TikTok

TikTok user is increasing, and it becomes the most used SNS Platform

Average Monthly Time Spent Per User Among Top Social Networking Apps by
Hours Spent in 2020
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TikTok ads
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TikTok ads
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Tiktok Ads 28 & & Confidential

HZEH Y Project Makeover by APPLOVIN
o232 M 7|7k — From June, 2022~now

OBV e CPM cL CTR  CVs CVR
Creative
C1 1080578 1557546 92407 5.9% 10014 $0.8 10.8%
D1 125778 363051 5688 1.6% 1212 $0.77 21.3%
Al 113313 309663 6094 2.0% 1176 $0.71 19.3%
B 1 3919 10859 160 1.5% 30 $0.97 18.8%
\ 2
~ - TAIE EEHO CHAE QEZQNM &8 EIE J2|00|EE Sl X|CHTHo
Q HEHAE WLICH CPMRE 2t E|= R8P BIE 19| thit=, Ao =2
U QAE BE =2 Egf CPI THLE A A] $1 0|8t ZHANMX| W2|= ZA0| ZhHs gL Ch,



Tiktok Ads A& 28

Video Creatives Examples - created by our Tiktokers

B_1

C_1

Confidential
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Operational Ads Tiktok Confidential

EtZ §X: 20-40CH EtZ! 9% : 20-30Cf, o8
Al Last _He U o=2eiN |8 A Tangram LFHS 0N oI=20iM 7|8
= Ragnarok -
2.5% (tiktok)
CVR 18.3%
CVR 1.5% (google)
KPI o
Roas 14day 40%
20tA
A 14day 50%
Ry CPI #X 2% :
s o Y
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_E_ 001 '63 :'5|'_T'_ Confidential

Tempest — by New normal soft

; ':. R \" - ae
Y 2oh=F7=AR

BEoELANLBHES DY

Media Spends CPM CPC CVR s
Tiktok $15,000 $7.41 $1.23 $5.8 22.7%
Pa ngle $5,000 $7.19 $0.04 $8 10.3%
Line $4,000 $1.55 $0.04 $9 10.1%
Yahoo $1,500 $0.36 $0.06 $10 10.0%
3DAD $2,000 $0.35 $0.13 $s5 10.6%
Twitter $4,500 $2.29 $1.65 $7 19.7%

GMOTECH * Please note the above is examples of launched campaigns not guaranteed numbers. SDAD

*Please contact us if you want to know case studies on other genres.
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