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US Connected TV (CTV) Ad Spending, 2021-2027
= FOLA
billions, % change, and % of digital ad spending CTVE O[H| S0ojojiM FF= At2| HUASLICL
$40.90

$36.86 - 20243 7|F, 0= 25~54KM| Q1712| CTV 2252 94%0]|
SHEL|CY.

- O|=2 =it |8 12|0 5= FUFS2 0[0] F0[0A2
CTV Z1E &+ UA M2 = CiA|ste JASLIC

- IDFA 2|93 MstAlgel Seks ©X| 4Lt

- ML 7|gte| CTV DSPZM, et 2HIY DSP 'dat SLsHA|
757 M 5.5% I 5.5% [ 10.0% [ 10.2% |l 10.3% [l 10.4% =

HSELICH Al =2 8 f% DemographicOil 53| ZxH 124

2021 2022 2023 2024 2025 2026 2027 Ol EROZ TLrst & QO TV AIA O|Z7K| F8st0]

B CTV ad spending [l % change [l % of total digital ad spending Yot ERIEo] MEEL|CH
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eMarketer, 2024 (0|=)
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Outcome Measurement



CTV MMP EzjZ IN

= NEXT WAVE
DHie! o Mt A
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Appsflyer Equal Attribution for CTV ARl

CTVO|| 2Hid 1} SUT O{EZ|RM 2429 B It
= 7

- 2 HE2 20 AKX MEY = o0, g A2t S¢t e EE CTV F1l= 22|10 S +=F2| 0 EZ|FE QUERIE A ElUCh

i My Apps
i Attr t A Cos A\ venue
DashBoaTs Integration Attribution link Cost Ad revenue
T e m e e e, e e e, e e - —-—-——--)
1 Cross platform 1
Reports 1 !
1 |
A r |
Raw Data Export : Equal attribution priority lookback window .
Aggregated Data Export 1 D |
1 1 2 ! 5 6 |
ROI360 ! !
|
Ad Spend Ingestion
Default postbacks @
Configuration Select how to send the following postbacks to this partner
Active Integrated Partners EventName for users from
Vo Install All media sources, including organic
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tvScientific Web Pixel

Add Website Tracking Event

1. Set Up Performance Tracking

Tracking Pixel Postback

EHA'EE% %‘6;_" Aalkl?_lh E||O|E‘| é!'?_l 7|‘% 2. Select Tracking Event

Ecommerce Plat

(@ tvscientific O CALOACR M LS + Create Campaign

Lead generated Keyword search Viewed product

Add Tracking Event

irst, where does th ake place?

Add to cart Start checkout Complete purchase

Complete registration Trial Started

3. Install Tracking Code
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Choose games for your stats
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PREMIUM CONNECTED TV STREAMING SERVICES

Ll e & univision HEARST g)m . CONDE NAST @®CBS
Discovery @ peacock: ESrii WarnerMedia hulu
-
4 )
FREEMIUM & CORD CUTTER STREAMING SERVICES
. . *))
Out=ide v XUMO pOpcornflix tubi sllng pluto®@
JUKIN
fubo” TASTEMADE CRACKLE D SAMBATY VUDU
G J
p
CONNECTED TV DEVICES PARTNER / INVESTOR
N

VIZIO [ @LG NBCUniversal
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#

AT ZIXE sl AP PEE OC|AA 3l QIHIER
5 T
H=E X3,
tvScientific7} ’ o HHEE E
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Gender Female Age 25-40
Income $100K+ Dayparting Morning

Interests Gaming Device TV

Advanced Audience Targeting Options

Behaviors & Interests  Retargeting Audiences  1st|

| gamed
Behaviors & Interests
AllGamers
Casual Gamers
Gamers - Action Video Games
Gamers - Adventure Video Games
Gamers - Board Games and Puzzles

Gamers - Card Games
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Demographic
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Post-Conversions justnow C =
Event Date Initial Event * Secondary Event * MMP View Campaign Ad Group
(@ tvscientific 6 Societ v reate Campaign
= e Qe is from 2024/08/25 until 2024/09/08 install X v in_app_purchase X + Yes  No any value v any value v
oatberd . ® 8
Campaign Performance PathtoPurchase @ Campaign Incrementality [Ip————— .
N 23,145 3,607 $61,151.99 $2.64 $16.95 $12,975.18 0.21x
Initial Events Secondary Events Cost (Event Date) Cost/Initial Cost/Secondary D7 Revenue D7 ROAS
OuoRame  apingTrazone Campaans soaws cumnan Petrasigps Enonmant
Last90Days | EasemTime || isaryvae | | isanyvake | lsanyvale | | sanyvalve | | isanyvake 15 C
AisionNode Jre— [— Po——— oucome 0
UnewAwbuion < 30Days - eom < mpressions < [ sanyvave "
Cost and D7 ROAS (by Inventory Source) Initial Events and D7 ROAS (by Date)
0.35x
$17,500.00
0.80x 2500
9,876,543 1,234 $12,345 $123,456 s1500000 030
Impressions Conversions Spend Revenue 2000
$12,500.00 0.60x . 0.25x
<
$10,000.00 g 2
g 2 020
040x @ E 1,500 x
New vs Repeat Visitors $7,500.00 s
98,765 W:’: \/\’ $5,00000 - 000 0.15¢
mv 0.20x .
Unique Website Visitors o0
H $2,500.00 0.10x
o . N N $0.00 0.00x S00
o2 s s e oy ane ann n C e e e AN 005
Nowvitors gt Vors SN @ QS
o & & &
123,456 & o g
%p& 0.00x
Aug 26 Aug28 Aug30 sep1 sep3 Seps sep7
- Inventory Source Event Date
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Problem

S0lol|lM 7+ 2 HFL/HE AR WAL S BtLfel

Hox2 A ARAL =t 8L QI FOH(IAP)E

RAFHOZ Y 4= U= Al OiKIE ZMsta

AJ}SELICE CTV E1= 0|0] 50| A HE2|M
AfOJof| A AZE Bt AN, CTVIL HISSh=
oY W20l F= 2 JAUASLIC

Solution

tvScientific® Ed8l, CTV X OTT ZHZE Fttof|

AN ZHIY T Al E20M =2 HtE

HO|= QL|HAE CHAIOZ BHEH Mol

DIEAELICE O F3f, 7|E Aol
S

= SES &1
SMBe BE, 37 4TS BB 4 AYSLICE

$7

Cost-per-Install
(Client CPI Goal: $9)

150% +

Over goal for D7 ROAS

115k +

Installs-to-date
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How It Works

2RO JHa QB HEY/HS Al HLA
5 Bt 30| ¥erer2 CTVE XHAL A2 UAS)

72 OfH|2 MEoto PEs| HEokn Yo,
tvScientifica} XI4HOR DEH AT ABKIE

FAISHD ASLICE.

Solution

DE CTV ZAHQI2 MMPE E3f| I{ZHA OH|El
L2 2FE D UCH, KPIE 7|8O 2 |3}
7|5 Et MiZstn UELICE #atotL|2t,
tvScientificOl = CTV & OTT ZHE Futof|
AN Ao =2 M8 Hol= QEIHAZ
SHOo= EMUEE N[0S MSELCt

$2.12

Cost-per-Install
(Client CPI Goal: $3)

675k+

Installs-to-date
(over 6 months)

"K3l= CHE A IHLAS
AtO[OllM CTV Z1ut of 017|125
T U=X| ZHolst AU, kol
HZots SELS 22 Huptx|
£ 7tsstth= 220 CTV &0
A S| O 2| A& LCE”

- Head of User Acquisition -




3%k 3k 3k 3k %k *k

SEE INFEE AlY WAL
CTV ROAS ZH|Q! ARzl

Problem

BEEAYe= 50| 8l 22H0M 7+ 2 0iES
22|10 A= WAL= o FO0kK|= CPIEE
Sz Qo 2tEQl UA HatE d = U=
Aol ciet 1RIS 20 AASLICE MEA
HRE4 A= CTV Olix[off ciet 2412 =2, gt
BIAEE TIds 2 Xt H&LI|CE

Solution

tvScientificzt @={st0f, CTV & OTT EAHE
Tutol| 24X ZHIY IFY/EE A 2E20A
=2 MIIE HO|= QC|HAE CHAIO 2 Okx=d
Q1S DHERISLICE O At 7| & 2HHY

AR SEE 210t HEY 4= AVUELICH

$12

Cost-per-Install
(Client CPI Goal: $15)

7%

D7 ROAS
(Client Goal: 5%)

5M+

Installs-to-date
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22 HE AR HEA

PSAHAEE Sttt dut HAF

Problem

22 & El0] HRY/HE AY ARCIRE &
YeiRiel DA CTVel e 57} matE
Berspi| HlAEsHs o 20| UALIC

Solution

I2HAH= tvScientificzt CHISH CTV QIHIER|Of| A

PSAHAE (M1t S HAE)E &850 CTV

07t Ax| oiE 710l ot Yok 0|X|=X|E
eS| glstdEL Tt

oix=, tvScientific?| First-party 2C|HAE
%*%*W X&Ho= Zmel X&) gl RS
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(o)
71%
Incremental New Users
(Client Goal: 50%)

93%

iROAS After
incrementality tests

400k +

Installs-to-date




The Problem
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The Solution

tvScientifice| 15t party datag 7|EtC 2, 5|2sH=
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Results

tvScientifice| Z4m|Ql Xt=2}t B A EME Soff Wildlife
Studios= %X O Z CPIE $1 =2 = 2|t SLICE

£3|, Wildlife Studios= #™ CTVE MMP LHollA SHL2)
%71%91 Ad sourceE Za|817| A|ESHH CTVE HZ 9|
HIHA M2 &2t USLICH

CPI $1

11%, D7 ROAS
(vs 8% goal)
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Problem
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$24.74

CPA

44K

Conversions
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Brittanie Williams, CMO
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Installs Cost per Install

Challenge (vs. $20 CPI Goal)
SO0l 7HE 17| U= 7t A X & H|E A
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Daily Fantasy Sports(7+te] IS 714
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Incrementality
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Impact Measurement

- Conversion Rate

Exposed to Google Facebook Direct/ Total
TV Ad Organic Average
1x 1.52% 0.95% 3.49% 2.07%
SlY;EH.]:I.-”E?_I%_}I:,ajSE S_“f_.k_gl %I;?;ilyimlen %O:Iré-l-j'_' ;OAS 2x 1.67% 1.00% 3.95% 2.27%
=SHME2 =5, 317t thed| wEE= ATCEE CHE
xH"é‘(GOOg'G, Facebook %)9| Eg_%% 7HA|_1A|9|E 3x 1.74% 1.00% 4.32% 2.38%
§J—'—|’§ LHJ_’— %ﬁl—ltl'- 4x 1.97% 1.44% 5.00% 2.77%
5x 2.37% 1.39% 5.79% 3.13%
CTV= Ef 2HFY ZHm|Qlnte| Ao ofl MA| OFA|El 6x 2.35% 1.51% 6.01% 3.19%
xHdel MatE Ioisteti|ct. 7x 3.17% 1.89% 7.74% 4.09%
o 8 3.37% 2.47% 8.27% 4.49%
g 9x 3.50% 2.15% 8.39% 4.44%
2 10x 4.41% 2.63% 9.91% 5.36%
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Exposed, Control and Incremental %

1 Incremental % == Exposed == Control Recent PSA Campaign: Link

1.25% 100%

1.00%

75%

0.75%

50%

0.50%

25%
0.25%

0.00% 0%

Xumo Philo Hulu Sling TV Peacock Roku Tubi TV ESPN Crackle Game Show Central DIRECTV

Incremental (9/5 - 9/11)


https://docs.google.com/spreadsheets/d/1WqGB7FAaztMqTOLb5MLmNvcHp281Tcbi5B_2i00C-Qk/edit?usp=sharing
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CTV 22|0j|0|E|H Best Practices

o| dutE oj1n=

¥ 20= WM g et 0T /X

AI-XtOf|A| =1 0[0F7[SHMIR — 15~30% 2tof| MEFsof L CH

HES H2 H0[22H ME

AR AY Zai|o] FES 77| SHHo| EHFMIL

CTA(Call to Action)dl= 2=t S|EHO|L} HIA|X|S
32|0j[0|E|E e} HIA|X|E A/B HIAESINR
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Length 15, 30, or 60 seconds exactly (Milliseconds must be
:00)
*High-Definition is recommended for maximum accessibility to
premium inventory.

e 1920 x 1080 or

e 1280 x 720 (16:9) or

e 1440x1080 (4:3)

Maximum File Size: 100 MB or 100,000 KB
File Formats: Quicktime movie (.MOV) or MPEG-4 (.MP4)

Audio Level: -24 LKFS (+/- 2dB) with peak volume at -6
DBFS

Audio Technical Specifications

Audio is required

Two channels only

Bitrate: 192 Kbps minimum 16- or 24-bit only
Sample Rate: 48 kHz sample rate

Codec: Pulse-code modulation (PCM) or Advanced
Audio Coding (AAC)
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Business inquiry

sales@nextwavelab.io




