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We build global game playtesting and marketing service empowering game companies
to effectively develop games, facilitate business deals and successfully launch in most fit targeted regions

430,000+ 20,000+ 1,000+ 16,000+ -570+ (60+)

Gamers Quality Testers for Professional Testers for

i i Focus Group Test
Worldwide Open Playtests Private Playtests Bisarel@arumni RDeTests, . (Focts GrotEaRl



1) G.Round Overview

HY HT 7H540| 5% 0|2 AR 2 HOIH 1) EXHEC
2)Hd 222 H2H 252 3) e e Y HIj 4) H|

PRE-DEVELOPM ENTo

. .
+ Overall Idea and Concept * Narrative Design and Storytelling
+ Feasibility Studies + Game Design Documentation,

+ Game Design and Mechapi€s

* Platform Submission/Compliancé C!
+ Gameplay/Focus Group Testing
+ Alpha Testing (Vertical Slice)
+ Closed Beta Testing
HYPE BUILDING Publisher Pitching

.,  FINAL STAGE .
DEVELOPMENT : )

. ‘.
+ Final Game Audio and Scoring + Game Conventions
* Major Bug Quashing + Gold Release
+ Game Balancing .
+ Optimization + Post-Launch Development
Fo L) - Expansion Packs
« Paiches and Updates
+ DLCs (Additional Content)

N

IO E S 220 7|elst ASLLY.

Lack of investors who are willing to invest in games

Lack of clear decision-making criteria

No clear idea of where to find these testers or
which regions to target

Costly and ineffective to get this done via local research firms

Hard to find and close publishing deals

Publishers also suffer from low rate of success

Very difficult to build community before launch

Lack of awareness regarding target regions and user locations
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“Quality Playtesting and Ideal Marketing for a Successful Launch”

430,000+ 20,000+ 1,000+ 16,000+ 570+ (60+)

Gamers Quality Testers for Professional Testers for ; ;
Worldwide Open Playtests Private Playtests Discord Community Game Tests (Focus Group Test)
Playtest (OPT/FGT) with High Quality Gamers in public or private environment

Marketing (MKT/CBT) with PR & Media, Macro/Micro Influencers and Active Gamers

. FGT (Focus Group Test) for deriving in-depth insights and finding technical issues
. MKT (Marketing) for supporting game launches in ideal markets

. CBT (Competitive Beta Test) for building communities


https://gameround.co/
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G R @ U N D https://gameround.co/ QPaIantir for Games
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“Quality Playtesting and Ideal Marketing for a Successful Launch”

Testing Data Launching Data

Al analysis technologies

CHCNCNCRCRONGC)

Review Translation

Review Summary

Sentiment Analysis

Review Extraction from Videos
Plagiarism Detection

Fake Review Detection

Business Intelligence



https://gameround.co/

2) G.Round Gamers

@ 20,000+ Quality Gamers for Marketing

REGION DEMOGRAPHICS

North America

Middle East and Africa

Latin America

Asia-Pacific

GENDER DEMOGRAPHICS

Non Binary

Female

bnfidential Information

AGE DEMOGRAPHICS

10 50+
10-19 40-49
30-39
20-29
GENRE DEMOGRAPHICS
Strategy
Action
Sports
Simulation

Adventure

Casual

Racing



2) G.Round Gamers
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REGION DEMOGRAPHICS

Middle East and Africa

Latin America

Asia-Pacific

GENDER DEMOGRAPHICS

FEMALE

bnfidential Information

Norh America

MALE

@ 1,000+ Professional Gamers for Marketing

AGE DEMOGRAPHICS

30-39

18-29

GENRE DEMOGRAPHICS

Strategy
Action

Sports

Simulation

Adventure

Casual

RPG

Racing
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OPT(Open Public Test),
FGT(Focus Group Test),
MKT(Marketing)
CBT(Competitive Beta Test),
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(G Service Guide in Development Stages and Focus

Concept

Test Focus

Concept Validation
Prototype Testing
Design / Graphics
Appeal Review
Risk Assessment

MVP

Core Mechanics
Testing

User Experience (UX)

Refinement

Feature Prioritization

Target Audience
Identification
Bug Testing and

Quality Assurance (QA)
Benchmarking for

Publishers

Alpha

Scalability of Fun

User Interface (Ul) and
User Experience (UX)
Refinement
Performance
Optimization

Loop & Progression
Bug Testing and
Quality Assurance (QA)
Benchmarking for
Investors

CBT

Beta Test

(Competitive

Stress Testing
Retention &
monetization Strategy
Market Analysis &
Comparable Data
Compatibility Testing
Technical Issues
Finding and Quick
Improvement
Community
Engagement

Launch

Release

Full exposure to
G.Round gamers

PR news release and
Influencers marketing
Positive Reviews Lead
Initial Negative
Opinions Collection
and Quick Actions




GR@UND

1) G.Round Overview

2) G.Round Gamers

3) Service Guide

4) MKT(Launch Marketing)

5) CBT(Competitive Beta Test)

G.Round MKT I{ 7| X| =
G.Round Zto| EE35t
EA ™/ EA OHAES

A Z2ayec

oh &

b=

q
x| SH
- o

Oro[3 = QS RN OHAHE

(G MKT(Launch Marketing) - Overview

Actual Gamer Target Marketing

+ User Generated Content Marketing

/
a /
Get actual game users involved at Ia,unch and

/ - -
Enhance your game exposure thr/u media and influencers
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Game Launch

Content Marketing

+ Media & Public Relations + G.Round Mission Event
- Increase Wishlist

- 5~40 Articles and 100+ Media Contacts

Total Reach: e
Total Count: [T

Unigue Monthly Visitors | Subscribers

+ 2~20 Influencers (with 100K~10M Subcribers) Broadcasting

20~200+ Micro-Influencers Content Generation

Community Marketing

+ G.Round Advertissment and Rewards
- Featured Main Banner, Newsletter and SNS Posting
- DM and Notification targeted to previous testers and target users
- Incentivize game purchase and

suggest missions to get G.Round rewards

+ 50~400 Substantial and Critical Feedback
through G.Round + Store Reviews

- Quick actions to fix issues and improve games
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Advanced
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a and influencers

= 40+ Media & Public Relations

= 10~20 Influencers Broadcasting
200+ Micro-Influencers Involvement

= 400+ Substantial and Critical Feedback
through G.Round + Store Reviews

ntial and Critical

ISR M, Ao o0 et

MKT Basic / Pro / Advanced through G.Round + Store Reviews = G.Round Merchandize Rewards
7| X| 2 FEEL|C} G.Round Exposure* * G.Round Exposure*
=] o
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$80,000 / Test
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(G CBT(Competitive Beta Test) - Overview

Test Objectives

v Mock-test at launch by high-
quality, enthusiastic gamers
with high motivation

v" Check the game running
performance globally

i'::kbf", ‘ v Detect technical, unexpected
issues for final refinement

v" Build your game community
in advance to make hype

at your game launch

How to Participate in the Competition Beta Test (CBT)

Access to active and professional testers = 500+ competitive beta tests

Game Testing Period of 1~2 weeks = Substantial rewards for CBT testers
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Vioblle/PC/Cons

G.Round CBT Ij7|X| = 500H Let's have a mock global game launch and
7|=0|0H ¥olof et check real responses from active enthusiastic
500~2,000% 21 7tsgtL|Ct } gamers including professional testers
AlZE Higto] glof 2|&IME M3t
tsota, /M ¢t 38 84S
EUsto E0]0{E2| BEH Additional Options
%I-o:l% _IC_JI_E 7|.%'6="P |_| [r. - Ranking or Tournament campaign with rewards
. 0,_|-?,;-| $_7|_ A| 7|_74 é,"% -Acco.?ss to I?ata Dashboard ,
- Getting reviews on a voluntary basis
AT AN =2 = 28 - FGT and Report Card (Optional)

- 1:1 On-line Interview (Optional)
BIAH Qg 7t42 or2fet 25 LTt
- Mobile/PC/Console :

$60 (500 7|&)

$50 (1,000 7|&)
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Copyright 2024 Game Round, Inc. All rights reserved. Confidential Information
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