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INMOBI CREATIVE POWERS

INMOBI
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INMOBI NETWORK
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NATIONAL MEDIA LIST
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INMOBI

ONE STOP - MOBILE AD - SOLUTION
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INMOBI TARGETING
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2 TARGETING

INMOBI TARGETING

INMOBI
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InMobi’s Big Data Platform

1 Billion Unique User per Month
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+ Handset + Age « City / Zip code + Section time « Context « Offline events
+ OS * Gender » Carrier * Engagements « Activity * Purchases
* Browser + Ethnicity « POI + User history  Surveys / Panels
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PERSONA TARGETING

MEXS A, ?X], 2l & mtefet 8H0|HE 7|E2 = LYYt RdE@EEaLhE dd LI

k=i

o0

20 Q|
B e

Q

201 % af

LY S0 M --
fIX| =l

EX ) Shopping Enthusiast
Of HEALIE XNEHo = 2E2s AM, IjES Lot FIHZ0] 20| A= AFEAL

d=s2 MZ2=2 ME = MEdtes A= 4.

il



2 TARGETING INMOBI

PERSONA TARGETING
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2 TARGETING

PERSONA TARGETING
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Persona Detail

Age 18 Plus

Age 18-24

Age 21 Plus

Age 25-34

Age 35-54

Age 55+

Adventure Seekers

Audio Video Enthusiasts
Auto Buyer

Automotive Enthusiasts
Business Professional
CoffeeShop Regulars
Commuter

Cooking & Food Enthusiasts
Cosmetic Shoppers

Dads

Date seekers

Domestic Travelers
Electronics Buyer
Electronics Enthusiasts
Entertainment Enthusiasts
Fashion Enthusiasts
Female

Finance App Users

Food & Dining Enthusiasts
Frequent Fliers

Gaming Enthusiasts

Golfer
Grocery Buyers & Household Cooks
Health & Fitness Enthusiasts
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2 TARGETING INMOBI

PERSONA TARGETING
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International Travelers, Frequent Fliers,
Domestic Travelers

Fashion Enthusiasts,

‘ }f .
o Luxury Shoppers,
Sports Enthusiasts, y PP

) ! Women's Fashion & Apparel Buyers
Outdoor Enthusiast, Live Sports Fans



2 TARGETING

PERSONA TARGETING

CASE STUDY
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Age 18-24 OlR2Iet Dele} HES FHIELICE
Female
Women's Fashion & Apparel Buyers
CoffeeShop Regulars
Mall Visitors
Food & Dining Enthusiasts
Sports Enthusiasts
University Students
Adventure Seekers

TARGETING DETAIL

HIO|E AIE »

INMOBI

ZepL}

TARGETING DETAIL
Cooking & Food Enthusiasts:
Grocery Buyers

Household Cooks
Household Decision Makers
Home Improvement Enthusiasts
Food & Dining Enthusiasts
Moms

Parents

Mall Visitors

Personal Care Multi-Buyers
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2 TARGETING

LOCATION TARGETING
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2 TARGETING
LOCATION TARGETING

CASE STUDY

INMOBI
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POI Point Of Interest
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POI TARGETING
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2 TARGETING

POI TARGETING

Location categories

82 HH (Point Of Interest)
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Target verticals
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2 TARGETING
POl TARGETING

CASE STUDY
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2 TARGETING

LANGUAGE TARGETING

. QIOjEPAIE WAL R

=
S0l S

28 oAl - = of

A ClHIO| A0 MEEl AN E 7|E2 =2 EtAE
St=20j| = Korean > English > Chinese > Japanese > Indonesia &2 &

Z0(297), Y20 SE 4oz EAY

eeeco SKT & 2%10:38 @ 7 @ 100% 04
Fa iPhone 210 =
Q M

=0

=0

English

Hoj :
Frangais

Bga0|

Frangais (Canada)
LBYA0(7HLICH

Deutsch
RKoi

@ ez
E0/(21M)

b3 Lie
F0{(eA)

Fha (EE)
Fa0|(¥N, 83)

SN
o

Nederlands
L

Italiano
ojge|oio|

Espafiol
An{iof

Espaiiol (Latinoamérica)

nnnnnnnn

FX ClHIO| A N 2o

Language Targeting Specify the list of languages fo target.

O All ® Custom

1 Selected

Indonesian
italian
Audie Japanese
Korean
Malay
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LANGUAGE TARGETING

CASE STUDY
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DEVICE TARGETING
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2 TARGETING

RETARGETING

INMOBI

Viewer Clicker Retargeting
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3 PRODUCT

BANNER
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3 PRODUCT INMOBI

RICH MEDIA
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3 PRODUCT INMOBI
VIDEO
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3 PRODUCT INMOBI

VIDEO
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INMOBI

FULL SCREEN VIDEO AD

INMoBI | VIDEG
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3 PRODUCT INMoOBI
FULL SCREEN VIDEO AD

A =¥ DotE HILR =&, AsMd = 1522 ZH=F, CPCV Itg

Full Screen Video AD

Full screen video ad with a optional CTA button

displayed on the ad unit

FULL SCREEN HD AUTO PLAY DEFERRED SKIP

Full Screen 16:9 HD Achieve higher video User can skip the vide -

Video to enhance completes with our o only after 15sec, g
user viewing auto play capability guaranteeing brand c N\

"

experience ommunication



3 PRODUCT
FULL SCREEN VIDEO AD

VERTICAL

—

BH A B0 e M2 HICI2 D Y Tk

VERTICAL VIDEO

Full Screen Video ad that plays in vertical mode

FULL SCREEN HD AUTO PLAY VERTICAL VIEW
Full Screen HD, 9:16  Achieve higher video ¢ Plays video ad in vertic
Video to enhance ompletes with our al or portrait mode -
viewing experience auto play capability ~in line with the way us

ers are consuming vid
eo on mobile

A NETFLIX ORIGINAL SERIES

N ALL EPISODES

NOW STREAMING

INMOBI

Command attention» Q11D)
Audi




3 PRODUCT

FULL SCREEN VIDEO AD

END CARD (Image)

End Card & 1S S

2t

DAY Of= ALEAH O ==t

INTERACTIVE VIDEO

In-App video with a static or dynamic end card (authored
using InMobi Studio platform) to drive user engagement

FULL SCREEN HD

Full Screen, HD
Video - Can be land
scape or portrait -
to enhance viewing
experience

AUTO PLAY

Achieve higher video
completes with our.
auto play capability

INTERACTIVE

Interactive Elements on

the End Card after the

video to engage users

& increase user dwell
time

ESTEE LAUDER

e o 24

. 37 ROHA| 18% 201
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3 PRODUCT INMoOBI
FULL SCREEN VIDEO AD

END CARD (Carousel)
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Carousel End Card (A]) v




3 PRODUCT INMOBI

FULL SCREEN VIDEO AD

With Targeting
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3 PRODUCT INMoOBI
FULL SCREEN VIDEO AD

CASE

T MOA T d=cts 288802 HIER &F

CPCV cCost Per Completed View & Click

Video AdS 2t795| A|FoIALE BSoh TIGAIEALOf A 2 ot £

RESULT
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4 PERFORMANCE INMOBI

INMOBI APP INSTALL AD
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4 PERFORMANCE INMOBI

INMOBI NETWORK AD
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4 PERFORMANCE INMoOBI
INMOBI NCPI
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4 PERFORMANCE

MOBILE TRACKING AND ATTRIBUTION

Data integration through leading independent partners

Our Mobile Tracking and Attribution
Partners (MTAPs) are the best indepe
ndent solutions for secure and
accurate attribution.

Work with any of our MTAPs for :
» Seamless in-app event tracking.
» Deep-linking and using deferred

deep-linking to your product pages.

Configurable
attribution window for purchase

Last-Click Attribution
for all 34 party app campaigns

View-Through Attribution to track
ad impressions in addition to clicks

Deep Linking to product pages in
all cases

In-App Event Tracking
for all events

Server-to-Server Tracking
support for custom integrations

. wE - BE-NE

INMOBI

N\
Apsalar

adisris

KOCHAVA*

£

AdMaster

Data - Insight - Solution



4 PERFORMANCE
INMOBI NCPI
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4 PERFORMANCE INMoBI
INMOBI NCPI

Me HEXHI CPrEd

« Off net summary
« Bid, rate, logic, deduction, in app action opti
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INMOBI REMARKETING
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Static Remarketing
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DEVICE ID RETARGETING
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DYNAMIC REMARKETING
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DYNAMIC REMARKETING

STATIC
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Select Size
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Thank you, your order has been

placed.
An emat confrmaton as bean 56nt 10 Yo

1 item will be shipped to Erica M Elizal
Brannan Sweet, Suite 420, San Franceco, CA 94107
United Statas, by Amazon com,

it
Estimated delivery: Mar. 17, 2017
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DYNAMIC REMARKETING

CASE
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Summary
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Performance

- ZSHFXN 243k ROAS 3X - 6X

- TOHREA M3}k ROAS 5X - 10X

- U|O|E|E, M THH]H: YEHILH{ROAS +10-15%

Optimization

- EH 7X AM 7|8t 2|EHAE : product/content view, add-to-car.
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DYNAMIC REMARKETING

CATALOGUE FEED

veoe VRIS WIF P 743 PM
¢ = amazon

Brime Filter

Art3d Peel and Stick 30 Wall Panels
11 for Interior Wall Decor, White Brick,
| TFtx0.5F, Sample

$4.59 (ORI

Mondoy, Mar | )
ﬁ prtdtiaghe >
Santin Art- Modern Abstract

Painting the Cloud Tree High Q. Wall

o hb, Decor Landscape Paintings on Can...
$13.90 56500 Frime

.
FPrice: $19,99
FREE Shipping on orderns over 335,

In Stock

Want it Monday, March 132 Order within 29 hrs 16 mins
and choase Two-Day Shipping at chackcut

Sald by MyGit and Fulfilled by Amazon. Giftwrap
avatablo

Q Ship to: Erica M Elizakii- San Francs - ¢

Potted Artificial Succulent Plants /

* Fau PLant Hame Decor - MyGift
.. ety

Set of 4 Modern White Ceramic Mini

ZM/AE BT/ S FA QA+ EHY HE X2
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MOBILE TRACKING AND ATTRIBUTION

Data integration through leading independent partners

Our Mobile Tracking and Attribution
Partners (MTAPs) are the best indepe
ndent solutions for secure and
accurate attribution.

Work with any of our MTAPs for :
» Seamless in-app event tracking.
» Deep-linking and using deferred

deep-linking to your product pages.

Configurable
attribution window for purchase

Last-Click Attribution
for all 34 party app campaigns

View-Through Attribution to track
ad impressions in addition to clicks

Deep Linking to product pages in
all cases

In-App Event Tracking
for all events

Server-to-Server Tracking
support for custom integrations

. wE - BE-NE

INMOBI

N\
Apsalar

adisris

KOCHAVA*

£

AdMaster

Data - Insight - Solution



THANK YOU

INMNC Bl
Korea-Sales@inmobi.com
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InMobi Korea
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